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July 24, 2015 

VIA ECFS 

Marlene H. Dortch, Esq. 
Secretary 
Federal Communications Commission 
445 Twelfth Street, SW 
Washington, D.C. 20554 
 

Re: Applications of AT&T Inc. and DIRECTV for Consent To Assign or Transfer 
Control of Licenses and Authorizations, MB Docket No. 14-90; WRITTEN  
EX PARTE PRESENTATION  

Dear Ms. Dortch: 

One of the public interest benefits of the AT&T/DIRECTV merger is an expanded 
deployment of fiber-to-the-premises (“FTTP”) technology.1  Within four years after the merger’s 
closing, AT&T will serve at least 12.5 million customer locations with FTTP.  This includes the 
11.7 million customer locations described in response to Item 61 of the FCC’s Information 
Request2 plus 800,000 greenfield customer locations (i.e., locations at which wire or fiber lines 
have not previously been deployed) where post-closing FTTP deployments are expected.  

AT&T anticipates that, substantially everywhere FTTP is deployed, it will face 
competition from the broadband offerings of the cable companies.  As one industry analyst has 
noted, AT&T’s FTTP deployment will result in “a real increase in competitive intensity” that 
will  “threaten[] the revenue of the cable companies” and reduce their “growth and pricing 

                                                 
1  See, e.g., Declaration of John T. Stankey, Group President and Chief Strategy Officer, 
AT&T Inc. ¶¶ 38, 39 (June 10, 2014); Declaration of Michael L. Katz ¶ 126 
(June 11, 2014); Description of the Transaction, Public Interest Showing, and Related 
Demonstrations at 41-42 (filed June 11, 2014); Letter from Maureen R. Jeffreys, Counsel for 
AT&T Inc., to Marlene H. Dortch, Esq., Secretary, FCC (April 21, 2015). 
2  Supplemental Response of AT&T Inc. to Information and Discovery Requests Dated 
September 9, 2014 at 1-2 (filed June 24, 2015); see also Letter from Maureen R. Jeffreys, 
Counsel for AT&T Inc., to Marlene H. Dortch, Esq., Secretary, FCC at 6-7 (June 15, 2015). 
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power.”3  “AT&T, not Google,” he observes, will be “[b]y far the largest fiber builder over the 
next five years or so.”4  The analyst attempts to calculate how much overlap each cable operator 
will have with competing fiber offerings from AT&T and others.  “AT&T, he writes, will change 
Comcast’s overlap . . . from 18% to 22%.  For Charter, it goes to 12% from 7%.  And for the 
pending combination between Charter and Time-Warner Cable, the pro-forma new company 
would go from a combined 17% overlap to 21%.”5 

Almost 2000 municipalities are currently candidates for AT&T’s FTTP deployment.  
Attached is a list of the Designated Market Areas® (“DMAs”)6 that contain those municipalities,7 
together with the cable operators in those DMAs whose broadband offerings may face 
competition from AT&T’s FTTP-delivered broadband services.8  The final selection of locations 
for FTTP deployment will be influenced by a combination of strongest investment cases based 
on anticipated demand, receptive policies, and actual engineering conditions. 

The Commission should promptly approve the transaction so that consumers can begin to 
enjoy the resulting pro-competitive, public interest benefits. 

                                                 
3  Tiernan Ray, AT&T’s Big Fiber Build May Crimp Comcast et al., Says Moffett, Barron’s, 
July 7, 2015, http://blogs.barrons.com/techtraderdaily/2015/07/07/atts-big-fiber-build-may-
crimp-comcast-et-al-says-moffett/. 
4  Id. 
5  Id. 
6  DMA® is a registered trademark of The Nielsen Company.  Used under license. 
7  This list consists of the DMAs identified by AT&T’s FTTP Investment Model.  See Letter 
from Maureen R. Jeffreys, Counsel for AT&T Inc., to Marlene H. Dortch, Esq., Secretary, FCC, 
Overview of AT&T FTTP Investment Model (July 28, 2014); Response of AT&T Inc. to 
Information and Discovery Requests Dated September 9, 2014, Response No. 56 (filed Oct. 7, 
2014). 
8  Cable provider data are based on AT&T analysis of SNL Kagan “U.S. Multichannel 
Operator Comparison by Market.”  The data are for 1Q2015.  Similar data are available from 
public sources. 
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  Respectfully submitted, 
 

 
 

  
  Maureen R. Jeffreys 
  Counsel for AT&T Inc. 

 
Enclosure 
 
cc (via email): Daniel Ball, Esq. 

Jim Bird, Esq. 
Brendan Holland, Esq. 
Ms. Vanessa Lemmé 
Christopher Sova, Esq. 
Best Copy and Printing, Inc. 
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